
 
 

 

SCREWFIX SHORTLISTED FOR THREE ORACLE RETAIL WEEK AWARDS 

 

Screwfix is celebrating after being shortlisted in three categories at the 2014 Oracle Retail 

Week Awards. The popular trade and DIY retailer is pleased to have become a finalist in; 

„Multichannel Retailer of the Year‟, „Speciality Retailer of the Year‟ and  „Store Manager of 

the Year‟, with Jacqui Wall, manager of the company‟s store in Cannock. 

 

The annual awards, which are to be held on March 13th 2014 at the Grosvenor House Hotel, 

London, see the leading names in UK retail rewarded for their standards of excellence and 

innovation in managing the ever-changing demands of today‟s shopper. 

 

With 13 categories, the awards have received the highest number of entries in recent years 

with more than 107 finalists making the shortlist.  A further five accolades will be presented 

to businesses in non-entry categories. 

 

The shortlisted retailers, chosen from an impressive number of high-standard entries, will 

now be reviewed by an esteemed jury, made up of influential figures and experts from the 

independent retail sector, who notably include: Andy Clarke, Chief Executive, Asda; John 

King, Chief Executive, House of Fraser; Vanessa Gold, Managing Director, Anne Summers; 

Chris Bush, UK Managing Director, Tesco; Stephen Robertson, British Retail Consortium. 

 

This year‟s finalists have been selected for consistently going the extra mile for their 

customers, employing a business strategy that offers extensive delivery propositions, 

superior employee training and development, an enjoyable in-store experience and the 

innovative use of technology to ensure an integrated online and offline experience. 

 

Commenting on this year’s Oracle Retail Week Awards finalists, Chris Brook-Carter, 

Editor-in-Chief of Retail Week, said: “We have been hugely impressed with the calibre of 

entries received for the awards from retailers up and down the country this year. As a 

dynamic UK retail market continues to move from strength to strength, selecting a shortlist 

for each award was a truly difficult task, and I know picking just one winner in each category 

will be a real challenge.  This industry is ever-evolving, with new technology and busy, 

demanding customers ensuring the nation‟s leading retailers remain constantly on their toes. 



The Oracle Retail Week Awards ceremony is a chance for us to recognise the best in our 

field, and celebrate their achievements as they continue to deliver outstanding results daily 

for the nation‟s shoppers.” 

 

Sarah Taylor, Senior Director, Oracle Retail, added:  “UK retail has always been on the 

cutting edge of creativity and innovation.  After another challenging time, this year‟s awards 

will distinguish the retailers which have strived to push the boundaries of creativity to serve 

the needs of a new and complex breed of consumers that shop across all channels, all 

borders and all categories.  The retail model has changed to reflect the power of the 

consumer. They want an experience that is good for them and one that can happen anytime, 

anywhere.  The provision of Commerce Anywhere is now a requirement for the consumers 

who want to reap the benefits of the competitive global market place and the latest 

technologies to enhance their shopping experiences. This year‟s awards will demonstrate 

that many retailers are working to make sure that they are delivering the experience that 

lives up to their brand promise and is good for each and every consumer interaction.”  

 

ENDS 
Notes to editors: 
 
About Screwfix: 

Screwfix is part of Kingfisher plc, Europe‟s leading home improvement retail group and the 
third largest in the world www.kingfisher.com. Screwfix is recognised as being “where the 
trade buys” offering a straightforward and transparently-priced retail experience that enables 
busy tradesmen to shop 14,000 products over the phone, online, via their mobile or from 
their local store.  

 From power tools and workwear to cables and pipe fittings, more than 11,000 

products are available to collect from the national network of over 300 stores. An 

extra range of over 3,000 products can be ordered over the phone, online or from a 

local store for next day delivery, with orders taken up until 7pm to home or site. 

 screwfix.com attracts 1.3 million visitors per week and the Screwfix Click & Collect 

service means customers can conveniently purchase supplies online and then collect 

from store just five minutes later.  

 Customers can contact the UK-based Screwfix call centre free 7 days a week (plus 

bank holidays) on 0500 41 41 41, or on the mobile-friendly 01935 414141. 

 Screwfix stores are open 7 days a week – see screwfix.com for local opening hours 

 94 per cent of customers would recommend a friend to Screwfix.  

 
PRESS information:  
For more information, please contact: 
 

http://www.kingfisher.com/


Gemma Williams, McCann Public Relations, Tel: 0121 713 3775 
gemma.williams@mccann.com  
 
Rachel Tillman, McCann Public Relations, Tel: 0121 713 3593 
rachel.tillman@mccann.com 
 
 
Retail Week media contact: 
Philippa Williamson or Claire Wood, Blue Rubicon: 
retailweek@bluerubicon.com or 020 7260 2700 
 
About Retail Week 
Retail Week provides breaking news and accurate insight into the retail sectors and 
disciplines that matter, helping the UK retail industry make the right investment and business 
decisions.  Subscribers access essential data, news and clear analysis through multiple 
channels including the weekly magazine, in-depth specialist reports and content from 
industry leading contributors; via an interactive retail database; and through unrivalled 
access, networking and celebration at Retail Week‟s essential face-to-face business events 
and Awards. With 47 of the top 50 UK retailers as customers, Retail Week is at the centre of 
UK retail and both reflects and champions the industry. Its invaluable content guides 
businesses through the myriad of challenges in today‟s retail environment. 

 
Retail Week, the UK‟s number one retail brand, is powered by EMAP. www.retailweek.com 

  
About EMAP 
EMAP is a content, subscription & networking business. We connect influential people & 
organisations to a high-value network of decision-makers, data and ideas through our 
industry-leading portfolio of brands including Retail Week, Health Service Journal, MEED, 
Architects' Journal and Drapers. www.emap.com 
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